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Protect the Spark



PROTECT

Manufactaire
generosity.




Science
The psychology of digital donors and why our tactics work.

Website

Great forms start with great websites.

Form
Perfecting the giving moment.
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D & givecloud Online revenue growth for the average nonprofit in 2025.
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SP from Ottawa
gave $450

TM from California
gave $225

Donors expect edase.
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JG from Vancouver
gave $450

SP from Ottawa
gave $450

Trust is felt first.

JG from Vancouver
gave $450

@ Top10%ofDonors @ =

$500
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Traffic changes proof.

\ Best practices help everyone.
Larger datasets prove it faster.
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Care. Not tricks.

Optimization should help donors complete
the generous act they came to do.
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Science
The psychology of digital donors and why our tactics work.

Website

Great forms start with great websites.

Form
Perfecting the giving moment.
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Trust begins before the
donor clicks Donate.

Your form inherits the emotional state created by your website.



Clarity creates
confidence.

A donor should understand the
mission in seconds.

$250
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Make Donate

unmistakable.

Generosity needs a visible
next step.
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Your gift today helps provide emergency meals
before the weekend. Donate Now

Remind.
Don’t interrupt.

Use banners and sticky
prompts to steward intent.

Meals are waiting!

Click Here to Complete
Your Donation.
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This is a Givecloud demo sits
. MARA:ONE

@ &% givecloud

ONE WORLD.
ONE HOPE.
MARA:ONE

Together for Tomorrow.

END OF YEAR
CAMPAIGN

Protect
focus.

Choose the form
experience that
reduces distraction.


https://docs.google.com/file/d/18RWJ0QFn3iuKvhV7Si96NiHmMEDtaWqi/preview

My Impact ﬁ'ﬁ

Trust continues...

A Donor Portal makes the
relationship easier to manage.
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Science
The psychology of digital donors and why our tactics work.

Website

Great forms start with great websites.

Form
Perfecting the giving moment.
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Delight is emotional
confirmation.

That mattered. You matter.



Beauty +
Function

The form should build trust
and protect momentum.
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Someone (Florida) gave the N

‘¢ most, $247.33 in 57 minutes

$10.31K $100K
RAISED GOAL

'P NONPROFIT
.

Feed the Unhoused in
Toronto

Join countless others in providing safe food,
shelter and care for the hundreds of
unhoused individuals in downtown Toronto.

‘_Q staging-pro.givecloud.co C


https://docs.google.com/file/d/10gWw-CO1uXRNZypQiEXwykx7HIYrVwxZ/preview

One step
at a time.

Donors can handle a journey.
They struggle with overwhelm.
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Keep my note private



YES! I want to help drive hunger
out of my community.
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Make the most of my donation
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$158.02K
RAISED
‘'oday Only @ Monthly
$95 $150
$2,500 Other

General Donation v

Dedicate My Donation

A+ IMPACT PROMISE

$300K
GOAL

100% of your donation goes directly to our mission
thanks to generous corporate sponsors who fund our

operations.

USD v | EN v

‘

Every option
has a cost.

Choice can help.
Too much choice slows action.



L

JG from Vancouver

Reassure.
Then accelerate.

Social proof and modern payments help
G Pay donors keep moving.

Vv [ Pay
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¢ Invite the deeper
Pimeact yes,

aaaaaaaaaaaaaaaaaaaaaaaaaa

Post-transaction asks should feel
meaningful, not heavy.

rery little bit counts!
$19/mth
$9/mth

No, Thanks -
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Was the donate path obvious?
Did the page feel trustworthy?

Did the form feel connected to the organization?

Try the
10min Audit

How many decisions did you have to make?
How many fields did you have to complete?
Did the payment options feel modern?

Did you know what your gift would do?

L0 dJd o0 0 4d o0

Did the thank-you moment feel meaningful?

@ - & givecloud
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{2y My Home

Morning Joshua &

2% Supporters

L[ Fundraise Here's how June 2026 v is going: compared to the same time in the previous month
333 Features

Total Amount ® One-Time ® Recurring ® New Supporters (6)
£ Contributions

$1.6K 1 212% $1.6K 1 212% $0 No data 0 No data

#2 Recurring Plans

4 Email Automation 13

i Begorts Contributions ® Average Size ® Average Daily Amount ® DCC Coverage ®
5 Settings 7 1 75% $229.36 1 78% $1.6K 1 212% 9.1% J 13%

PINNED

@ Contributions: Last 60 Days

I Recurring I One Time

@ View Live Site @ $6.000.00
+ New Contribution (POS)

8 Event Check-Ins $4.000.00

$2,000.00

$.00
Apr 03 Apr 10 Apr 17 Apr 24 May 01 May 08 May 15 May 22 May 29

& Leave a 5-Star Review & 0
® Product |deas & Feedback e Today's Engagement @ Best Performing: 12 months e Supporter Growth 30 Day



Protect the Spark

A better form is better stewardship.
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